






























































Type road 

Nr. sign 
Road sign of performance Qualifying recommendation 

Crt. (IP,IP•, 

IPC) 

the domain of Marketing. 

The university offers doctoral students the 

opportunity to access a wide range of databases -

it is suggested to maintain this situation. 

C.2.2.2 . Each doctoral student has access,

19. IP 
upon request, to an electronic system for accomplis Facilitating the access of doctoral students and 

verifying the degree of similarity with other hed for the verification of scientific works. 

existing scientific or artistic creations.

Presentation of the way of access to the existing 

research infrastructure to the newly admitted 

C.2.2.3. All PhD students have access to students for doctoral studies. 

scientific research laboratories or other
accomplis 

All PhD students have access to the university's 

20. IP facilities depending on the specifics of the
hed 

research infrastructure. According to the 

domains) within the doctoral school, according information received, the research facilities are 

to internal regulations. at a good level and it is recommended to 

maintain the current state and develop if the 

financial conditions allow. 

Conclusions and general recommendation 

The mission of the Marketing PhD program is to provide candidates with a solid 

foundation for critical thinking, by promoting relevant debates to strengthen the role of 

marketing expertise, both in academic excellence and by providing cutting-edge solutions to 

social problems. 

The objectives of the doctoral study program - Marketing domain: 

From the perspective of academic research excellence, the program aims to 

understand and deepen the theoretical and methodological approaches of various aspects of 

advanced marketing research, as well as testing the applicability of this knowledge by 

developing hypotheses and promoting theoretical perspectives that will enrich the current 

knowledge base. Conceptualization, operationalization and development of new research 

ideas focused on providing solutions to societal problems, relevant in guiding the 

development of public and sectoral policies, from an interdisciplinary perspective and 

complementary to academic research of excellence. 

The originality of the program consists in the adoption, development and use of 

pilot platforms dedicated to assisted training of students in the information processing and 

marketing simulations, aiming to acquire advanced knowledge on the requirements of 

complex experimental data management models, through methods of optimizing decision 

making and resource allocation. 

Marketing PhD program is aimed at graduates with a degree in economics to complete 

their professional and research skills. The doctoral training program offers PhD students the 

opportunity to gain knowledge and skills, which allows them to have interdisciplinary 

approaches, to capitalize on their research results in the content of articles published both in 

conference volumes and in journals. 
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