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3rd Meeting on September 3, 2021 FIBAA
PROGRAMME ACCREDITATION
Project Number: 21/008
Higher Education Institution: FH Joanneum University of Applied Sciences
Study Programmes: 1. Master of Arts in Business - Global Strategic Management
2. Diplomingenieurln - International Industrial Management
Location: 1. Graz, Osterreich
2. Kapfenberg, Osterreich
Type of Accreditation 1. Initial accreditation
2. Re-accreditation

The FIBAA Accreditation and Certification Committee has taken the following decisions:

According to § 7 (6) in conjunction with § 9 (1) of the FIBAA General Terms and Conditions within
the framework of procedures for the award of the FIBAA Quality Seal for Programmes from
January 1, 2021, the study programme Global Strategic Management (MA) is accredited.

Period of Accreditation: October 1, 2021 until September 30, 2026.

The FIBAA Quality Seal is awarded.

According to § 7 (6) in conjunction with § 9 (1) and § 10 (2) of the FIBAA General Terms and
Conditions within the framework of procedures for the award of the FIBAA Quality Seal for
Programmes from January 1, 2021, the study programme International Industrial Management
(DI) is re-accredited.

Period of Accreditation: October 1, 2020 until September 30, 2027
According to § 8 of the FIBAA General Terms and Conditions within the framework of procedures

for the award of the FIBAA Quality Seal for Programmes from January 1, 2021, the FIBAA
Premium Seal for the study programme International Industrial Management (DI) is awarded.
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Higher Education Institution (HEI):
FH Joanneum
University of Applied Sciences

Master programmes:

1. Global Strategic Management (Location: Graz)

2. International Industrial Management (Location:
Kapfenberg)

Qualification awarded on completion:
1. Master of Arts in Business - Global Strategic Management (MA)
2. Diplomingenieurln - International Industrial Management (DI)



General Information on the Study Programme

Brief description of the study programme Global Strategic Management (MA) - GMM:
The Master programme shall prepare advanced students for operational and strategic business

management tasks in companies. Within the framework of the focus directions, specialisation
takes place in one of three fields: Global Strategic Decision Making, Global Leadership and HR
Management or Global Green and Social Business. In the third semester, students complete a
mandatory semester abroad at a selected partner university.

Brief description of the study programme International Industrial Management (DI) — IIM:
The Master programme aims at educating (international) industrial managers for industry-wide
cross-divisional functions academically, connecting business management, engineering, and
information technology for overall optimisation tasks. By choosing the specialisation in the third
semester, students receive different extended competence profiles per specialisation "Smart
Production & Services" and "Supply Chain Engineering". The study programme can be carried out
full-time or part-time.

Type of study programme:
Both programmes: Master programme

Projected study time and number of ECTS credits assigned to the study programme:
GMM: 2 years (4 semesters), 120 ECTS credits
IIM: 2 years (4 semesters), 120 ECTS credits

Mode of study:
GMM: full-time
[IM: full-time and part-time

Didactic approach:
Both programmes: study programme with obligatory class attendance

Double/Joint Degree programme:
GMM: no
IIM: optional

Scope (planned number of parallel classes) and enrolment capacity:
GMM: 30 students
IIM: 25 students (full-time) / 30 students (part-time)

Programme cycle starts in:
Both programmes: winter semester

Initial start of the programme:
GMM: October 2021
[IM: October 2011



Type of accreditation:
GMM: initial accreditation?
IIM: re-accreditation

For re-accreditation: last accreditation period:
ITM: October 2, 2015 until October 1, 2020
The accreditation period has been provisionally extended to: October 1, 2021

! In 2015/16, the study programme fBusiness in Emerging Marketsowas accredited by FIBAA. The curriculum
was revised in 2018 an dGloba Stratégic Managenent ewicthla ntglerde ¢ os pieci al i s a
options. Since this is a major revision, it was required to initially accredit this programme.



Procedure

A contract for the initial accreditation of the Global Strategic Management (Master of Arts in
Business) and re-accreditation of the International Industrial Management (Diplomingenieur) was
made between FIBAA and FH Joanneum on February 18, 2021. On April 19, 2021, the HEI
submitted a self-evaluation report, which included a detailed description of the programme and
further documents in order to prove that the criteria for programme accreditation are met.

At the same time, FIBAA appointed a review panel. The HEI has agreed with the chosen experts.
The panel consisted of:

Prof. Dr. Reinhard Bachmann

University of London, Great Britain

Professor of International Management

(Business Administration, General Management, International Management, Strategic
Management Public Management, Public Policy, Business Psychology, Business Ethics, Marketing,
Human Resource Management, Business Systems, Entrepreneurship, Leadership, Organisational
Behaviour)

Prof. Dr. Ing. Ronald Glasberg

SRH Hochschule Berlin, Germany

Professor of International Strategic Management

(Business Administration, General Management, Innovation Management, Electrical Engineering,
Computer Science and Industrial Engineering, Financial Management, Risk Management,
Strategic Management, International Management, Entrepreneurship, Digital Business, Artificial
Intelligence Data Analysis, Data Mining and Digital Teaching, Engineering and International
Business)

Prof. Dr. Herbert Jodlbauer

Fachhochschule Steyr, Austria

Head of the Production and Management and Operations Management degree programme
(Production, Logistics, Management, Operations Research, Mechanical Engineering, Robotics,
Quality Management)

Karin Ferring

Formerly Bosch Eisenach, Germany

Human Resources Department

Former Human Resources Manager (Human Resources, Development, Organization)

Hendrik Klein

Fachhochschule Salzburg, Austria

Student of SME Management & Entrepreneurship (B.A.)
Completed: Business (M.A. and B.A.)

FIBAA project manager:
Adriane Janosch



The assessment is based on the self-evaluation report, amended by further documents, as
requested by the panel, and an online conference. The online conference took place on July 14 -
15, 2021, via the video conferencing tool “Zoom”. At the end of the online conference, the panel
has given a short feedback on its first impressions to representatives of the HEI.

The assessment report based on this was delivered to the HEI for comment on August 12, 2021.
The statement on the report was given up on August 18, 2021. It has been taken into account in
the report at hand.



Summary

Global Strategic Management (MA)

The Global Strategic Management (MA) offered by FH Joanneum fulfils the FIBAA quality
requirements for master programmes and can be accredited by the Foundation for International
Business Administration Accreditation (FIBAA) for five years starting on October 1, 2021 and
finishing on September 30, 2026. The programme is in accordance with the national and the
European Qualification Frameworks and the European Standards and Guidelines in their
applicable version valid as of the time of the opening of the procedure, and with the Bologna
Declaration.

The panel members identified one area where the programme could be further developed. The
panel recommends
9 reconsidering the general titles of the modules and, if necessary, formulating them more
concretely so that they reflect the contents of the respective modules more accurately.
(see chapter 3.2)

The measures that the HEI takes in order to implement the recommendations of the panel
members will have to be considered during the re-accreditation.

There are many criteria in which the programme exceeds the quality requirements:
Objectives of the study programme (see chapter 1.1)

International orientation of the study programme design (see chapter 1.2)

Positioning of the study programme on the job market for graduates (see chapter 1.3.)
Counselling for prospective students (see chapter 2.2)

Transparency and documentation of admission procedure and decision (see chapter
2.6)

Integration of theory and practice (see chapter 3.1)

Logic and plausibility of the didactical concept (see chapter 3.3)

Course materials (see chapter 3.3)

Guest lecturers (see chapter 3.3)

International contents and intercultural aspects (see chapter 3.4)

Internationality of the student body (see chapter 3.4)

Internationality of the faculty (see chapter 3.4)

Foreign language content (see chapter 3.4)

Skills for employment (see chapter 3.6)

Practical business experience of faculty (see chapter 4.1)

Student support by the faculty (see chapter 4.1)

Programme Director (see chapter 4.2)

Process organisation and administrative support for students and faculty (see chapter
4.2)

Cooperation with business enterprises and other organisations (see chapter 4.3)
Access to literature (see chapter 4.4)

Quality assurance and quality development with respect to contents, processes and
outcomes (see chapter 5.1)

Programme description (see chapter 5.3)

Information on activities during the academic year (see chapter 5.3)
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For the overall assessment of the programme, please refer to the quality profile at the end of this
report.

Assessment Report
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International Industrial Management (DI)

The International Industrial Management (DI) offered by FH Joanneum fulfils the FIBAA quality
requirements for master programmes and can be re-accredited by the Foundation for
International Business Administration Accreditation (FIBAA) for seven years starting on October
1, 2020 and finishing on September 30, 2027. The programme is in accordance with the national
and the European Qualification Frameworks and the European Standards and Guidelines in their
applicable version valid as of the time of the opening of the procedure, and with the Bologna
Declaration.

The panel members identified three areas where the programme could be further developed. The
panel recommends

1 reviewing if the chosen degree title indeed corresponds to the international orientation of
the programme. (see chapter 3.1)

9 reflecting on the teaching content and learning objectives of the modules concerned and,
if necessary, adjusting them to bring them into line with the ECTS credits awarded. (see
chapter 3.2)

1 reviewing whether students' learned competencies need to be tested in such a small scale
(see chapter 3.2)

The measures that the HEI takes in order to implement the recommendations of the panel
members will have to be considered during the re-accreditation.

There are many criteria in which the programme exceeds the quality requirements:
Objectives of the study programme (see chapter 1.1)

International orientation of the study programme design (see chapter 1.2)

Positioning of the study programme on the job market for graduates (see chapter 1.3.)
Counselling for prospective students (see chapter 2.2)

Transparency and documentation of admission procedure and decision (see chapter
2.6)

Integration of theory and practice (see chapter 3.1)

Logic and plausibility of the didactical concept (see chapter 3.3)

Course materials (see chapter 3.3)

Guest lecturers (see chapter 3.3)

Internationality of the faculty (see chapter 3.4)

Foreign language content (see chapter 3.4)

Skills for employment (see chapter 3.6)

Practical business experience of faculty (see chapter 4.1)

Student support by the faculty (see chapter 4.1)

Programme Director (see chapter 4.2)

Process organisation and administrative support for students and faculty (see chapter
4.2)

Cooperation with business enterprises and other organisations (see chapter 4.3)
Access to literature (see chapter 4.4)

Alumni Activities (see chapter 4.5)

Quality assurance and quality development with respect to contents, processes and
outcomes (see chapter 5.1)

Programme description (see chapter 5.3)

Information on activities during the academic year (see chapter 5.3)
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For the overall assessment of the programme, please refer to the quality profile at the end of this
report.
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Information

Information on the Institution

FH Joanneum University of Applied Sciences (FHJ) is a non-profit organisation with the mandate
of its owner, the federal province of Styria (“Steiermark”), to provide high-quality education in
high demand subject areas, to carry out applied research and development, to train highly
qualified staff and promote knowledge transfer to strengthen the region as a business location. In
order to meet these targets, FH) runs 69 study programmes at 26 institutes clustered in six
departments for about 5,000 students and 750 employees at three campuses in the federal
province of Styria (Graz, Kapfenberg, Bad Gleichenberg).

Global Strategic Management (MA)

The study programme “Global Strategic Management” (GMM) is part of the Institute of
International Management, which belongs to the Department of Management at FHJ, and is
located in Graz.

5,000 students, 750 employees (headcounts),
6 departments, 26 institutes, 69 study pro-
grammes

FH JOANNEUM

University of Applied Sciences

1,000 (900+100 Global Business Programme)
Management students, 90 employees (headcounts), 4 insti-
tutes, 15 study programmes

229 students, 31 employees (headcounts),

International Management 4 study programmes

Global Strategic

Management . .
ag Planned students in the new curriculum:

Specialisation opfions: 60-70 students

Global Green and Social Business
Global Leadership and HR Management
Global Strategic Decision Making

According to FH)’s statement, the study programme is well embedded in the Department of
Management and the Institute of International Management. The “Triple I” approach -
International, Innovation, Industries — is vital for the success of the institute. International
partnerships and networks (International), research-led teaching (Innovation) and the pooled
expertise of four institutes are combined with a comprehensive management concept: tapping
potentials in the management of organisations across all sectors (Industries).

Furthermore, FHJ illustrates its overall programme portfolio in the following graph (the
programmes of the Institute of International Management are indicated in red dotted frames):

Information
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International Industrial Management (DI)

The study programme “International Industrial Management” (IIM) is part of the Institute of
Industrial Management, which belongs to the Department of Management at FHJ, and is located in
Kapfenberg.

5.000 students, 750 employees (headcounts),
6 departments, 26 institutes, 69 study programmes

FH JOANNEUM

University of Applied Sciences

University

1.000 (900 +100 Global Business Programme) students, 90

Management Department employees (headcounts), 4 institutes, 15 study programmes
Industrial . 370 students, 41 employees [headcounts),
Management Institute 6 study programmes

Degree
Programmes

Full time: 57 students
Part time: 78 students

International Industrial

Management total: 135 students

According to FHJ)’s statement the study programme is well embedded in the Department of
Management and the Institute of Industrial Management, since the lecturing and research focus
of our institute has always been on managerial subjects that are on the point of intersection
between business management, engineering and IT (that are: process management, supply chain
management, project management, enterprise resource planning, controlling (management
accounting), production management, quality management, digitalisation et cetera).

Information
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Furthermore, FH) illustrates its overall programme portfolio in the following graph (the

programmes of the Institute of Industrial Management are indicated in red dotted frames):
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Further development

of the programme and

Global Strategic Management (MA)

implementation of
recommendations from previous accreditation, and statistical data

The programme was originally launched as “MIM” (“Master International Management”) in 2008,
and then in 2011, it was changed to “MEM” (“Business in Emerging Markets”). The curriculum was
revised in 2018 and now it will be changed to “GMM” (“Global Strategic Management”) with three
specialisation options: “Global Strategic Decision Making”, “Global Leadership and HR
Management”, and “Global Green and Social Business”. Since this is a major revision, it is again
required to initially accredit this programme at FIBAA.

Information
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Table 1: Statistical Data Global Strategic Management (MA) 2017 — 2020

| Cohort 2020 Cohort 2019 Cohort 2018 Cohort 201?
I# Study Places 30 30 30 30
[¢ Applicants ¥ 143 121 78 83
f 50 40 29 31
m 93 81 49 52
ﬁﬂ:lication rate 476,67% 403,33% 260,00% 276,67%
|# First-Year )3 19 24 18 20
Student f 8 10 10 7
m 11 14 8 13
Eate of female
students - 42 11% 41,67% 55,56% 35,20%
> 10 12 13 7
. f 5 7 B 5
# Foreign Regular ™ 3 3 7 5
Students EU 3 5 7 2
Non-EU 5 7 [§ 3
EU 0 2 3 3
J¢ Incoming Non-EU 6 18 23 11
students N
6 20 26 14
I# Total regular and
incoming students
Z 25 44 44 34
|Rate of foreign reg. |Total 52,63% 50,00% 72,22% 35,00%
students EU 26,32% 20,83% 38,89% 20,00%
Non-EU 26,32% 2917% 33,33% 15,00%
JRate of incoming |[Total 24 00% 45.45% 59,09% 41,18%
students EU 0,00% 4 55% 5,82% 8,82%
Non-EU 24 00% 40,91% 52,27% 32,35%
Percentage of
occupied study
places 653,33% 80,00% 650,00% 66,67%
¢ Graduates (or 3 18 22 17 19
still active f ] 10 9 ]
students) m 10 12 8 13
.
Success rate 94 74% 91,67% 94.,44% 95,00%
|Dropout rate 5.26% 8.33% 5,56% 5,00%
Average duration 4 semesters 4 semesters 4 semesters 5,2 semesters
of study
Average grade of - .
final degree (not finished yet) (not finished yet) 2,03 1,87

Information
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International Industrial Management (DI
Table 2: Statistical Data International Industrial Management (DI) 2016 — 2020

v
# Capacity 20
# Applicants > 34
f 8
m 26
Applicant rate 170%
# First year ¥ 13
students f 9
m 4
Percentage of
female students 69%
# Regular foreign ¥ 2
students f 0
m 2
Percentage of
regular foreign 15%
students'
# All foreign ¥ 9
students? f 0
m 9
Percentage of all
foreign students® 41%
Capacity 65%
utilisation
# Graduates b 12
f 4
m 8
Dropout 1
Success rate 92%
Dropout rate 7,7%
Average study 47
duration !
Average final
grade* L

IIV: Full-time students; [IB: Part-time students of the Master's programme International Industrial Management; f- female; m: male

" Percentage of the regular cohort

2 Foreign students including incoming, double degree and regular foreign students

2016

1B
25
58
14
44

232%
32

0%

128%

29
5
24
3
91%
9,4%

43

2,04

v
20
46
15
3
230%
21
12
9

57%

[ Y

5%

11

34%

105%

17
1"

81%
9,5%

42

L

215

J

2017

s
2
74
13
61
296%
39
6
33

15%

oo

0%

0%

156%

25
6
19
4
64%
10,3%

44

'

2,08

4

1\
25
52
19
33

208%

32
16
16

50%

0
0
0

0%

(=]

16%

128%

29
14
15
0
91%
0,0%

41

284

2018

[11=]
25
75
14
61
300%
39
33

15%

0%

156%
31

25
79%
26%

45

2,60

1

v
25
51
15
36
204%
29
10
19

34%

17%

116%

3,4%

2

21

1

2019

s
29
80
18
62
276%
37
10
27

27%

==

3%

3%

128%

2.7%

231

4

nv
25
51
18

204%

29
13

45%

= N W

10%

[o=]

22%

116%

0,0%

1

2020

1]
30
85
26
59
283%
42
15
27

36%

5%

140%

4,8%

1

% Percentage of the enlarged cohort. Foreign students including incoming, double degree and regular foreign students; the first two groups are added to the regular students
* cohort 2019 1IV and IIB: grade point average 1st to 3rd semester inclusive

Information
© FIBAA-Assessment Report

Page 16



In the Assessment Report drawn up by FIBAA after the initial accreditation, the panel members
drafted a few conditions and recommendations. FH) has followed up on these and developed the
programme further. Some of the changes are for example:

9 In order to make its unique selling propositions internationally compatible, the study
programme has examined the education market nationally and also outside Austria in the
coherence analysis.

9 The recommendation to might consider offering more electives that should be selected to
match the departmental strategy was taken up in the revision of the degree programmes
and fully implemented by introducing two major electives with 30 ECTS credits each in
the 3rd semester and an additional elective course with 2 ECTS credits (freely chooseable
in the Master's courses of the whole department) in the 4th semester.

9 In the previous accreditation, the panel proposed that in order to enhance the
instruments of quality assurance even further, FH) might translate the evaluation results
into a published list of measures, which should be implanted, reviewed, adapted and
documented systematically and regularly. Such a list is now implemented as a tracking
tool.

9 In order to further enhance these additional services even more, FH) expanded its career
counselling and alumni activities (more under chapter 4.5).

Appraisal

According to the statistical data provided by FH Joanneum, there seems to be a constant demand
for both Master programmes. The application rate indicates quite steady numbers - the
application rate was always above the capacity limit of the degree programmes. The panel
noticed that in the study programme Global Strategic Management, despite the high application
rate, the capacities were not fully utilised and comparatively few students began their studies.
One of the reasons given by the HEI was that many of the applicants did not meet the required
content-related entry qualifications (see chapter 2) and therefore could not be admitted to the
degree programme. On the positive side, the panel noted the low drop-out rates, which are
indicators of the very well-functioning support system for students (see chapter 4.1). The
distribution of men and women is also satisfactory from the panel's point of view.

According to the panel, the changes that FH Joanneum made in the last accreditation period led to
a positive development of the programme International Industrial Management. The panel
especially appreciates that the HEI took the panels’ recommendations seriously and implemented
them in the programme (e.g., a further development of career counselling (see chapter 4.5).

Information
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Programme Description and Appraisal in Detail

1. Objectives

1.1  Objectives of the study programme (Asterisk-Criterion)

Global Strategic Management (MA)

This Master programme shall prepare advanced students for operational and strategic business
management tasks in companies. Within the framework of the focus directions, specialisation
takes place in one of three fields: Global Strategic Decision Making, Global Leadership and HR
Management or Global Green and Social Business. FH) states that the professional fields of
activity (for all focus areas) cover the entire spectrum of entrepreneurial activities in an
international context, such as strategy, business development, innovation management,
accounting and controlling, financial management, marketing, sales and compliance. Especially in
the three focus areas, fields of activity in the areas of strategic decision-making processes, HR
management and sustainable business activities are also included.

In this programme, students will be prepared for career opportunities in a wide range of
professional environments and positions, from profit to non-profit organisations, from production
and service-oriented companies to consumer goods and industrial goods industries. This degree
programme shall qualify its future graduates to be successful professionals in companies of all
sizes. The focus directions lead to a slight differentiation among future graduates. Graduates who
have completed the focus “Global Strategic Decision Making” are more likely to gain a foothold in
positions such as “Management Assistant”, “Controller” or “Analyst”, while graduates who have
completed the focus “Global Leadership and HR Management” are more likely to find a position in
human resources management or human resources development. Graduates who have completed
the focus area “Global Green and Social Business”, on the other hand, are prepared for companies
or organisations that are committed to sustainability or sustainable business activities (Cf. p. 21
Self-Assessment Report GMM).

According to FHJ students receive application-oriented training, i.e. training geared to their future
profession. There will be an increased focus on interactive formats, practical projects and case
studies. The project “Business Lab and Company Dialogue” includes projects to be worked on by
the students, which should have a clear reference to the respective subject area and high
practical relevance. Within the framework of project work or group work, excursions and/or guest
courses, the students should, among other things, repeat the basics of project management and
also apply them directly. In the practical exercise “Career Development and Assessment
Training”, students are allowed to understand the different facets of their personality and to
develop a clear view of personal development and career planning. They are also specifically
prepared for assessments in an intercultural environment and practice self-presentation for job
interviews. Besides, the master’s thesis should be related to the chosen direction of
specialisation and must contain an applied part. The HEI enables students to write the thesis in
cooperation with a company (Cf. p. 23 Self-Assessment Report GMM).

Programme Description and Appraisal in Detail
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According to FHJ, the learning outcomes of the programme correspond to level 7 of the National
Qualification Framework (Cf. p. 23 Self-Assessment Report GMM).

The qualification objectives are constantly reviewed for their adequacy and up-to-datedness
through surveys and involvement of potential employers, alumni and evaluations. For example in
2018 FHJ carried out a survey to learn about the needs and expectations from potential students,
the trends in the expectations of employers, and the specific needs of the labour market (Cf. p. 24
Self-Assessment Report GMM).

International Industrial Management (DI)

The Master Programme aims to train students for positions with management, leadership, and
personnel responsibility. In particular, the communicative aspect is emphasized by specific soft
skill lectures and by holding more than 55 % of all courses in English (and a second foreign
language of choice) to increase the international employability of graduates.

Those graduates of the Master's Programme who have previously completed an industrial
engineering Bachelor's programme will deepen their knowledge of understanding and evaluating
production processes (Production Technologies & Optimization module) in the first semester.
Based on this, FH) statet that graduate can analyse and evaluate the technologies and processes
of suppliers and customers in industrial supply chain engineering and thus to increasingly
incorporate integration and cooperation aspects into the considerations of companies, or they
thereby obtain the technical competencies that they need as industrial engineers for the
specialisation Smart Production & Service. Graduates of technical bachelor’s programmes do not
have to complete this module, as they have specific technical knowledge due to their technical
training; they take the Industrial Management & Engineering module with the focus on cost
accounting and controlling, production management, quality management, process management,
supply chain management and information management (Cf. p. 23 Self-Assessment Report IIM).

On the other hand, the degree programme imparts skills to the future graduates that enable them
to act successfully in leadership functions. As far as skills are concerned, the focus is primarily on
leadership, communication, negotiation, and foreign language skills. These skills are combined in
module group “Integrativ” (IN), Social Skills and Leadership; in this way, the students shall
acquire interdisciplinary qualifications and develop their personalities (Cf. p. 44 Self-Assessment
Report IIM).

According to FHJ, the learning outcomes of the programme correspond to level 7 of the National
Qualification Framework (Cf. p. 23 Self-Assessment Report IIM).

FH) constantly reviews its objectives by means of feedback mechanisms: Firstly, through
institutionalised written feedback from companies that contract projects with the Institute and
the Master's degree programmes every year. Secondly, through an industry advisory board with
several meetings a year. And thirdly, through the informal, direct feedback of in-service students
in courses or institutionalised feedback meetings (Cf. pp. 21f. Self-Assessment Report IIM).

Programme Description and Appraisal in Detail
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Appraisal:

The panel considers that with no doubt, FH Joanneum regularly involves alumni and industry
partners in order to further develop both programmes (see chapter 1.3). FHJ constantly reviews
both programme objectives in an above-average manner and continuously adapts them according
to the results. Thus, the qualification and competence objectives of both degree programmes are
fully taken into account in relation to the target groups and the selected professional field. The
qualification objectives refer to the scientific qualification, the employability as well as the
personality development of the students. The panel is convinced that the programme’s objectives
correspond to Master level qualification and that they take account of level 7 of the National
Qualification Framework.

Exceeds Does not meet

Exceptional quality
requirements

quality
requirements

1.1*  Objectives of the study programme

. . X2
(Asterisk Criterion)

1.2 International orientation of the study programme design (Asterisk
Criterion)

Both programmes

According to FHJ, the international activities are considered to be of major importance for the
quality of university education. Mobility options in the form of studies, placements and
excursions abroad are therefore integrated into all curricula with the aim of further promoting the
international profile. Furthermore, FH) places emphasis on the international orientation of the
curriculum’s content (see chapter 3.1) and lecture/student body (see chapter 3.4) as well.

Teaching mobility activities are supported as a priority within ERASMUS+. The HEI aims to
increase the number of faculty members who will teach at partner institutions and will support
them accordingly. In 2018/19, FH) reported 36 outgoing-lecturers (ERASMUS+) and 31 incoming
lecturers (ERASMUS+). Additonally FH) has an International Office which provides students with a
variety of offers like cultural evenings, “Tandem+ programmes” (for exchanges between
international and Austrian students), or language courses. Furthermore, the administration office
of the programme employs someone who has studied English. Finally, PCs in the computer rooms
of the programme are set up entirely in English. (Cf. p. 26 Self-Assessment Report GMM, p. 27.
Self-Assessment Report IIM)

Global Strategic Management (MA)

The programme design considers the required international and multicultural aspects in terms of
curricular contents, which are entirely taught in English. FH) states that it provides a broad view

Z Both programmes
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of the global economy and global interrelationships and developments in terms of economic,
social, cultural, legal, political, and technological issues and incorporates i.e., the following
courses contain mainly international topics: “Global Markets and National Development”,
“International Economics and Trade”, “International and Transnational Law”, “International
Accounting and Controlling”, “Global Production and Supply Chain Management”, “International
Marketing, Pricing and Sales” and “International Corporate Finance”. In addition, a compulsory
semester abroad is planned in the third semester. The students shall be familiar with crucial

aspects of project and export financing as well as the consolidation of multinational companies.

FHJ) has a network of nearly 400 international partner universities. The 74 partner universities of
the Institute of International Management are located in approximately different 50 countries of
six continents (Cf. p. 26 Self-Assessment Report GMM).

International Industrial Management (DI)

According to FHJ, the programme is a strategically and internationally focused degree
programme, which prepares students to take responsibility and even become industrial
executives in an international environment. Due to the growing relevance of international supply
chains for almost all sizes of companies, graduates should not only work as experts in the fields
on industrial engineering and management (Wirtschaftsingenieurwesen) but also contribute
towards the internationalization of Austria‘s industries and businesses (Cf. p. 24 Self-Assessment
Report IIM).

To enhance international employability, communication was given particular attention with the
inclusion of soft skills, foreign languages — Advanced English plus a voluntary choice of a second
foreign language (e.g. Spanish or Russian) — to the curriculum. More than 55 % of courses in the
programme are held in English and students may spend one semester abroad. Furthermore,
incoming exchange students can gain up to 30 ECTS credits in subjects held in English at the
study programme. Additionally, there is a Double Degree cooperation with the University of
Udine/Italy and the National Kaohsiung University of Sci-ence and Technology (NKUST)/Taiwan.
There are also comprehensive buddy programmes for foreign students, both from the Double
Degree Programme as from regular incoming students for one semester (Cf. p. 24 Self-Assessment
Report IIM). Furthermore, guest speakers with international experience are regularly invited to
add a global business perspective to certain subjects (see chapter 3.3).

Overall, the programme has 23 partnership agreements with universities all over the world and
provides assistance to incoming students. In addition, the programme has access to more than
300 partnership agreements of the university. Regular students in the study programme of
“International Industrial Management” have the opportunity to study abroad for one and, in some
cases, even two semesters during the Master's Programme (Cf. p. 26 Self-Assessment Report IIM).

Appraisal:

With regard to the international orientation the panel is of the opinion that both of the
programme designs considerably take into account the required international aspects with
respect to the graduates’ employability. Furthermore, the panel is of the opinion that due to the
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international teaching staff and the various opportunities to go abroad (e.g. through the double
degree option in the IIM degree programme or a compulsory stay abroad in the GMM degree
programme), the aspect of internationality is given a high priority in both degree programmes. In
addition, in both degree programmes a very high proportion of courses are held in English - 55%
of the courses in IIM are held in English and the entire curriculum in GMM is held in English.
Through the research and teaching mobility between FH Joanneum and its partner universities,
the students can benefit from internationally experienced lecturers. Therefore, the panel assesses
the overall international orientation of the Master programmes’ design as above average.

Exceeds Does not meet

Exceptional quality quality
requirements requirements

1.2*  International orientation of the study
programme design (Asterisk Criterion)

1.3  Positioning of the study programme

Global Strategic Management (MA)

FH) states that nationally and internationally comparable offers exist, but sometimes with
completely different focus areas and/or specialisations. Strategic international management is
taught at various universities worldwide. However, "Global Strategic Management" focuses on
management not only from an international, but a global perspective. The three specialisation
options are, according to FHJ, a unique selling point of the programme. Large areas of strategic
management are taught, and yet there is a focus per specialisation. The programme was
developed specifically for the regional market, since in the Styrian region (“Steiermark”), there is
only a very small number of master's programmes in International Business Administration.
Likewise, in Graz there are only limited educational offers in the field of HR and Leadership and in
the fields of Green and Social Business and Decision Making/M&A. “Global” serves as an
extension of the restriction to “international. (Cf. p. 28 Self-Assessment Report GMM)

FH) states that the master programme distinguishes itself through the following points (Cf. p. 28

Self-Assessment Report GMM):

9 The programme differentiates itself through the specialisation options.

9 The programme is taught entirely in English.

91 No tuition fees are to be paid for the master’s programme (exception: Students from non-
EU/EEA countries are required to pay a cost contribution).

9 Their intercultural expertise qualifies graduates to take up leading management roles - both
in Austrian companies as well as in the trading centres and future markets around the world.

9 In the second semester, the project “Business Lab and Company Dialogue” includes projects
to be worked on by the students, with a clear reference to the respective subject area and
high practical relevance. The project shall prepare students for working life.

9 Furthermore, the mandatory semester abroad, which makes an important contribution to the
intercultural education of students, is also very valuable in preparing students for
professional life in a global environment.
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9 The students are expected to carry out a project during their semester abroad to deepen their
project management competence as well as intercultural awareness and communication.

91 The courses in the fourth semester are of holistic/interdisciplinary character, thus learned
content is also comprehensively interlinked, which in turn is important for the economy.

In terms of the postioning of the programme in the job market, FH] states that the professional
fields of activity (for all focus areas) cover the entire spectrum of entrepre-neurial activities in an
international context, such as strategy, business development, innova-tion management,
accounting and controlling, financial management, marketing, sales and compliance. Especially in
the three focus areas, fields of activity in the areas of strategic decision-making processes, HR
management and sustainable business activities are also included. In 2018 FHJ conducted an
extensive needs and acceptance analysis of the relevant employment markets for the graduates.
According to FHJ, diverse stakeholders were involved in the composition of the development team
and the demand and acceptance analysis. While selecting the development team’s members, the
head of the study programme made sure to include not only academic staff, but also relevant
representatives from the industry, with international business experience (Cf. p. 29 Self-
Assessment Report GMM).

The study programme manages regional and international projects in cooperation with com-
panies and institutions in trade and industry, banking and insurance, tourism, and healthcare -
amongst others. The international network of academic and corporate partners shall enable
students to gain valuable experience abroad by spending a semester at a foreign university or
completing an internship with an international company (Cf. p. 32 Self-Assessment Report GMM).

International Industrial Management (DI)

According to FH) the Master's Programmes International Industrial Management (full-time/part-
time) offer studies with a focus on a wide, interdisciplinary industrial engineering education with
key competencies in the areas of business, technology, applied computer science and social skills
in an international context. Moreover, an elective major specialisation is possible in “Supply
Chain Engineering” and “Smart Production & Services (Cf. p. 29 Self-Assessment Report IIM):

1 Smart Production & Services: with this specialisation, the current development of the
industry for more demand for industrial engineering graduates with competences in the
digitalisation of production and in the resulting development of new business models
(keyword Industry 4.0) is taken up.

9 Supply Chain Engineering: offers in-depth know-how for optimising the value chain with
Focus on technical oriented Supply Management and Sales (no other pro-grammes in
Austria) with its specific relevance for industrial companies (horizontal optimisation /
supply chain management).

FH) states that the unique selling point of the proposed degree programme lies in the specific
specialisation offered from the third semester onwards. Only those educational offerings at the
tertiary level of education were considered that have overlaps with International Industrial
Management in their overall profile. The primary geographic frame of reference is Austria,
specifically southeaster Austria (Cf. pp. 29f Self-Assessment Report).
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Additional aspects mentioned for postioning are for example (Cf. pp. 28f Self-Assessment Report:

9 Focus on digitalisation / smart production & services (Industry 4.0)

9 Both, full time and part-time programmes available for students (according to FH) there is no
such an Industrial Management (Wirtschaftsingenieur) programmes in styria).

i “Take a chance”-option for full time students: the courses in the 3r4 semester have been
offered on Friday afternoons and Saturdays: this enables full-time students to enter
professional life early. The 4th semester can optionally be completed full-time or part-time (on
weekends).

|

Title: students graduate with the degree »Diplomingenieur« (Master of Science), which is,
according to FHJ, a brand at Austrians job market.

No fee EU citizens.

Focus on implementation of theory in practice

High qualified lecturers (from business, science, consulting etc. in a balanced mix).

Strong national and international networks in business and science: partner uni-versities;
research projects with other universities and businesses; cooperation networks

9 Smart Production Lab: In addition, the Institute has built up a partner network of industry
and industry-related services for Smart Production, especially for topics in the Master’s
Programmes.

= =4 —a -9

In terms of the positioning of the programme in the job market for graduates, FH) states that as a
strategically and internationally oriented degree programme in industrial engineering, this
programme is designed for management positions in industry in almost all functions of a
company. This is because, in addition to the general management approach, specialisation is also
possible for example, through a specific previous academic education (e.g., technical chemistry
or mechanical engineering). Hence, graduates can find work as industrial engineers in
production, trade, and services, regardless of the sector. They can take on interdisciplinary
positions, which require an ability to combine and adapt technical and business thought
processes. When the study programme was conceived, the university conducted an extensive
needs and acceptance analysis of the relevant employment markets for graduates; the findings of
which were comprehensively taken into account. Until now, up to now 370 students have
successfully completed the programme. The first graduates entered the labour market in summer
2013. The graduates work for example as Development Project Manager, Consultant or Head of
logistics (Cf. pp. 30-33 Self-Assessment Report IIM).

Both study programmes

The Department of Management and thus also the Institute of Industrial Management and the
Institute of International Management consider international activities to be very important for
the quality of higher education. As a result, international exchange is a priority at all institutes of
the Department of Management and mobility opportunities in the form of studies, internships and
excursions abroad are integrated into all curricula to further promote the international profile of
the university, of the department and its institutes.
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Appraisal:

The positioning of the study programmes in the educational market is plausible to the panel.
Beside the information given in the self-assessment report the panel also got the information
during the interviews that students have decided to study at FH) because of the university's good
reputation. The high proportion of English-language courses and the internationality of the
degree programmes (see chapter 3.4) demonstrate the international focus in the educational
market.

Furthermore, the panel follows FH)’s statement on the matching of the programmes with both FH
Joanneum’s and the Department of Management’s strategic concept. The Department’s focus on
international activities and on the connection of theory and practice is clearly being reflected in
the programme’s curriculum.

According to the panel, the practical relevance is particularly pronounced in both degree
programmes. FHJ not only has extensive contacts with practice (see chapter 4.3), but also
involves relevant representatives from the industry in the further development of the degree
programmes through needs and acceptance analysis and other evaluations. The resulting findings
are comprehensively taken into account in the conception of the degree programme and can
therefore be found in the qualification goals.

Exceeds Does not meet

Exceptional quality quality
requirements requirements

1.3 Positioning of the study programme

1.3.1  Positioning of the study programme in the

educational market X
1.3.2  Positioning of the study programme on the "

job market for graduates (,,Employability*)
1.3.3  Positioning of the study programme within X

the HEI's overall strategic concept
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2. Admission

Global Strategic Management (MA)

Applicants who have completed a bachelor’s degree with at least 180 ECTS credits in business,
economics or other social sciences with a focus on business or an equivalent degree from an
accredited domestic or foreign post-secondary education institution meet the admission
requirements for the master’s degree programme. The university also welcomes graduates of
other bachelor's degree programmes with at least 180 ECTS credits or graduates with equivalent
diplomas from accredited domestic or foreign post-secondary educational institutions, which
have completed at least 50 ECTS credits in business-related subjects (whereby also business-
related subjects such as business law, business statistics, business mathematics, business
psychology, economic geography, etc. fall under that since they usually are part in economic
science studies or can be attributed as such). If the previous accomplishments are not presented
in the form of ECTS credits, or cannot be converted into ECTS credits, an “equivalent basic
business education” will be used as the evaluation criterion.

All applicants who fulfill the application requirements will be invited to the admission process.
Applicants are invited to an admission day if they meet the admission requirements and have
submitted their application in full by the given deadline. They will receive an e-mail with detailed
information about the admission day.

FH) conducts a selection procedure that consists of the following elements and weightings:
9 A written test: Performing methodical, subject-specific and/or interdisciplinary tasks (35 %)

9 Interview with the admissions committee (35 %)
In addition to questions about motivation, career plans, expectations as well as team skills
and soft skills, the interview may also examine subject-specific knowledge. The interview is
conducted by the admissions committee in English.

9 Overall assessment of the prior education (15 %)

91 Complete evaluation of prior practical experience (15 %)

International Industrial Management (DI)

The admission requirements for this programme include

9 The successful completion of a bachelor degree programme of at least 180 ECTS credits or an
equvalent qualification

9 Completion of any Bachelor’s or Master’s degree programme in industrial engineering and
management (“Wirtschaftsingenieurwesen”) or in engineering

9 Proven record of at least the following core subject areas:
0 Business management subjects: 14 ECTS credits

Logistics and process management: 8 ECTS credits

Production engineering subjects and quality management: 6 ECTS credits

Applied informatics: 10 ECTS credits

Engineering subjects: 30 ECTS credits

O O O O
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All applicants who fulfil the formal requirements are invited to undergo the admission process.
The admission process for the Master’s Programmes consists of following elements and
weigthings:

Table 3: Weighted Criteria in the admission process (IIM)

Full-time Part-time
weighting weighting

Problem solving assignment (written case study) 40 % 30 %
2. Interview with the admission board (psychologist or HR- a5 o a5 5
manager, staff member) °
3. Academic record of previous education (Bachelor and/or Master - e
thesis 10 %, grading in the previous study programme 5%) :
4. Proof of professional experience and vocational skills 5% 15 %
5. Content, creativity, and format of application 5% 5%

Both study programmes

The national admission requirements for the programme are taken from both the Austrian Law for
Quality Standards in Higher Education and the Austrian Education Act for Universities of Applied
Sciences as well as the Austrian accreditation regulation guideline. The admission requirements
can be found online at FH Joanneum’s homepages.

Since more than 55 % of the IIM programme is taught in English and the language of instruction
in the GMM programme is also English, the language competency must be equivalent to Level B2
of the Common European Framework of Reference for Languages. Language skills are to be
confirmed with a certificate unless they are mentioned in the applicants’ school leaving
certificates or similar diplomas. In certain cases, there is also the possibility to assess the English
language skills directly in the interview, if the applicants do not have an official document, but
have, for example, worked abroad in an English-speaking country for years or have attended an
international school/university.

In unclear cases, the head of the study programme will check whether the entry requirements are
met. If a degree is fundamentally equivalent to the outlined degrees and only individual
supplements to the full equivalence are missing, additional exams, which will have to be taken in
the course of the present master’s degree, can be taken to make up for missing ECTS credits in
specific subject areas. The applicants concerned will be informed in written form about the
additional exams and the time frame in which they have to be completed during the admission
procedure.

¥ GMM: The admission criteria are published on the webpage for the respective study specialisation:
Global Strategic Decision Making:https://www.fh-joanneum.at/global-strateqgic-decision-
making/master/en/admissions/application-requirements/, accessed on 30.07.2021

Global Leadership and HR Management:https://www.fh-joanneum.at/global-leadership-and-hr-
management/master/en/admissions/application-requirements/, accessed on 30.07.2021

Global Green and Social Business:https://www.fh-joanneum.at/global-green-and-social-
business/master/en/admissions/application-requirements/, accessed on 30.07.2021

IIM: https://www.fh-joanneum.at/international-industrial-management/master/en/admissions/application-
requirements/:, accessed on 30.07.2021
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International students are required to furnish proof of sufficient knowledge of German (applies to
non-native German speakers only). Language competency must be equivalent to Level B2 of the
Common European Framework of Reference for Languages. Students from non-EU/EEA countries
are required to pay a cost contribution of 727 euros per semester. In the event of acceptance,
applicants from these countries are required to transfer a cost contribution for the first two
semesters (1,454 euros) to FHJ in advance. Students from the EU, EEA or Switzerland are not
required to pay a cost contribution.

The admission procedure is documented and based on § 4 of the “Study and Examination
Regulations” of FHJ, as well as according to the defined criteria of the internal “Guidelines for the
Selection Procedure”. Applicants are informed in written form about the results of the procedure.
On request, individual results can be inspected by the interested parties.

Concerning the counselling of prospective students the Study Center provides a central student
counselling service. The employees answer questions in person, via phone, mail or chat and help
with the orientation. Besides that, open house and virtual open house events are offered on
regular dates. Information events provide prospective students with information about the large
portfolio of degree programmes, career prospects and campus life in Graz, Kapfenberg and Bad
Gleichenberg. Further consultations are provided by the Division for Continuing Education, Study
Administration and Study Law, the programme’s office and the head of the study programme for
specific questions. Additionally, a peer concept in study counselling was established, where
current students pass on their experiences to potential newcomers.

Appraisal:

FH Joanneum has clearly regulated the admission requirements for both programmes. Counselling
for prospective students takes place and is constant available. A Study Center provides a central
student counselling service and can be reached through different media. From the conversations
during the digital assessment, the panel was able to see the high level of service orientation of
the FH Joanneum as well as the effort put into the selection of students.

In terms of the selection procedure, FH Joanneum compiled a clear procedure with several steps
(admission test, interview etc.) which are transparently described on their homepage. For both
degree programmes, English language competence at level B2 is required to ensure that students
can successfully complete the courses. Because FH Joanneum informs all applicants in writing
about the admission decision (including detailed information on the results) the admission
decision is with no doubt based on transparent criteria.
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Exceeds Does not meet

quality
requirements

Exceptional quality
requirements

2.1*  Admission requirements (Asterisk

Criterion) 2k
2.2 Counselling for prospective students X
2.3*  Selection procedure (if relevant) X
2.4(*) Professional experience (if relevant;
Asterisk Criterion for master programmes X

that require professional experience)

2.5*  Ensuring foreign language proficiency X
(Asterisk Criterion)

2.6*  Transparency and documentation of
admission procedure and decision X
(Asterisk Criterion)
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3. Contents,
programme

3.1 Contents

Global Strategic Management (MA)

structure and didactical

concept of the

In total, all courses and modules of the programme can be assigned to four major areas (“Global
Strategic Management”, “Global Markets”, “International Finance”, “Research and Informatics™)
and three specialisation options (“Global Strategic Decision Making”, “Global Leadership and HR
Management”, “Global Green and Social Business”). The programme’s qualification objectives are
implemented through the following curriculum and contents:

Table 4: Curriculum: Global Strategic Management (MA)

| 1. Semester |
) Anzahl
LV-Nr LV-Bezeichnung LV-Typ SWsS Vo UE ASWS ALVS Modul ECTS
Gruppen
21071101 Strategy, Business Development and Innowvation LV 3 1 1.5 1.5 3 45 Modul 1 5
21071102 Human Resources and Business Organisation ILV 2 1 1 1 2 30 Modul 2 25
21071103 Business Ethics and Compliance ILV 2 1 1 1 2 30 Modul 2 25
21071104 | Contemporary World History IV 2 1 1 1 2 30 Modul 3 2.5
21071105 Global Markets and Internationalisation ILV 2 1 1 1 2 30 Modul 3 25
21071106 International Economics and Trade ILV 2 1 1 1 2 30 Modul 4 2.5
21071107 International and Transnational Law IV 2 1 1 1 2 30 Modul 4 25
21071108 International Accounting and Controlling ILV 3 1 15 1.5 3 45 Modul 5 5
21071109 Business Informatics and Technologies ILV 3 1 1.5 1.5 3 45 Meodul 6 5
Summenzeile: 21 21 315 30
LVS = Summe SW5*LV-Wochen 315
|2.Semesler
Anzahl
LV-Nr LV-Bezeichnung LV-Typ SWs VO UE ASWS ALVS Modul ECTS
Gruppen
21071201 Global Production and Supply Chain Management LV 2 1 1 1 2 30 Modul 7 2,5
21071202 International Marketing, Pricing and Sales ILV 2 1 1 1 2 30 Modul 7 2,5
21071203 Global Financial Environment 1LV 2 1 1 1 2 30 Modul 8 2,5
21071204 International Corporate Finance IV 2 1 1 1 2 30 Modul 8 2,5
21071205 Research Methods and Statistics IV 3 1 1,5 15 3 45 Modul 9 5
Fokus Global Strategic Decision Making
21071206 Global Strategic Decision Making 1LV 3 1 15 15 3 45 Modul 10 5
21071207 Business Intelligence and Business Analytics LV 2 1 1 1 2 30 Modul 11| 2,5
21071208 Mergers, Acquisitions and Strategic Alliances ILV 2 1 1 1 2 30 Modul 11| 2,5
21071209 Business Lab and Company Dialogue PT 2 1 0 2 2 30 Modul 12 s
Fokus Global Leadership and HR
21071210 Advanced HR Management 1LV 3 1 1,5 1,5 3 45 Madul 13 5
21071211 Global Leadership and Change Management 1LV 2 1 1 1 2 30 Modul 14| 2,5
21071212 Conflict Resolution and Negotiations 1LV 2 1 1 1 2 30 Modul 14 25
21071213 Business Lab and Company Dialogue PT 2 1 0 2 2 30 Modul 15 5
Fokus Global Green and Sacial
21071214 Global Green and Social Business IV 3 1 15 15 3 45 Modul 16 5
21071215 Natural Resources and Environment IV 2 1 1 1 2 30 Modul 17| 2,5
21071216 CSR and Sustainable Partnerships ILV 2 1 1 1 2 30 Modul 17 25
21071217 Business Lab and Company Dialogue PT 2 1 0 2 2 30 Modul 18 5
Summenzeile: 20 38 570 30
LVS = SummeSWS*LV-Wochen 300
|3.Semester
Anzahl
LV-Nr LV-Bezeichnung WV-Typ SWS VO UE ASWS ALVS Modul ECTS
Gruppen
21071301 Accompanying Seminar SE 2 1 o 2 2 30 Modul 19 5
21071302 Global Campus - Electives 1: Global Strategic Management % 0 1 0 0 [} 0 Modul 19] 10
Fokus Global Strategic Decision Maki
21071303 Global Campus - Electives 2: Global Strategic Decision Making I ‘ 0 ‘ 1 ‘ 1] ‘ Q a 0 ‘Madu\ ZUI 10
21071304 |Project Management and Project Work pT | 1 [ 1 [ o [ 1 1 15 |[Modul20] 5
Fokus Global Leadership and HR
21071305 [Global Campus - Electives 2: Global Leadership and HR Management w [ o [ 1 [ o | o 0 0 [Modul21] 10
21071306 |Project Management and Project Work pT_ | 1 | 1 [ o | 1 1 15 |Modul21| s
Fokus Global Green and Sodial Busi
21071307 |GIobaICampus-EIeﬂiuesZ Global Green and Social Business 1LV 0 1 0 [1] 1] 0 Modul 22| 10
21071308 |Pro|eclManagemenland Project Work PT 1 1 4] 1 15 Modul 22 5
Summenzeile: 3 5 75 30
LVS = SummeSWS*LV-Wochen 45
— —
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4. Semester I

LV-Nr LV-Bezeichnung LV-Typ SWS Anzahl Vo UE ASWS ALVS Modul ECTS
Qrygoen

21071401 Advanced Topics in Global Strategic Management SE 2 1 0 2 2 30 Modul 23| 2,5
21071402 Interdisciplinary Strategic Cases SE 2 1 0 2 2 30 Modul 23 2,5
21071403 Career Development and Assessment Training UE 2 1 0 2 2 30 Modul 23 2,5
21071404 Master's Thesis Seminar SE 15 2 0 15 3 45 Modul 24| 2,5
21071405 Master's Thesis and Master's Exam MA 0,5 30 0 0,5 15 225 Modul 24 20
Summenzeile ] 24 360 30
LVS = SummeSWS*LV-Wochen 120

According to FHJ, the curriculum intends to impart the specialised knowledge as well as the
competences and skills that are necessary for successfully managing entrepreneurial activities in
a global context in order to meet the requirements associated with the professional fields of
activity. The first semester consists of modules 1 - 6 and is intended to bring all students to a
uniform level of knowledge. The students are taught the basics in connection with Global
Strategic Management. They should work through the contents interactively and thus be prepared
for their chosen specialisation option. The courses in the first semester are attended by all
students from all three specialisation options, which is also intended to help them get to know
each other and build a team within the cohort (Cf. p. 44 Self-Assessment Report GMM).

In the second semester, the topics are taught at an advanced level. From the second semes-ter
onwards, three specialisation options are offered. From module 10 onwards, the separation into
the respective specialisations thus takes place. This enables students to specialise in currently
relevant subject areas. Each specialisation option consists of three modules in the second
semester: an introductory course (which covers the basics of the respective subject area), two
courses for special topics within the specialisation option, and a practical project (“Business Lab
and Company Dialogue”). In the “Business Lab and Company Dialogue”, the students work on
projects that have a clear reference to the respective subject area as well as a high practical
relevance. Within the framework of project work or group work, excursions and/or guest courses,
the students should, among other things, repeat the basics of project management and also apply
them directly (Cf. p. 44 Self-Assessment Report GMM).

In the third semester, students complete a mandatory semester abroad at a selected partner
university of FHJ. The semester abroad is divided into the following areas (Cf. p. 45 Self-
Assessment Report GMM):

9 Students shall complete general electives at master's level amounting to 10 ECTS credits
regarding the following areas: Global Strategic Management, Global Markets,
International Finance and/or Research and Informatics - this corresponds to the major
subject areas of the degree programme. Furthermore, foreign language courses amounting
to a maximum of 5 ECTS credits may be completed, whereby neither the student's own
native language(s) nor the English language may be chosen for this purpose.

9 Furthermore, there will be an “Accompanying Seminar” (SE) with 5 ECTS credits, which is
offered as accompaniment during the semester abroad in remote form. Here, students
have the opportunity to discuss diversity and cultural backgrounds and to reflect on their
experiences abroad. This should enable them to develop personally and consolidate their
intercultural competencies.

9 The students shall also select courses at the master's level to the extent of 10 ECTS credits
which have a clear connection to the chosen focus direction.
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9 The students shall also carry out a project during their semester abroad to deepen their
project management competence as well as intercultural awareness and communication.
The project should preferably be carried out with or for a company based in the respective
country and should have a clear connection to the chosen focus area. The project
comprises 5 ECTS credits and is normally supervised and assessed remotely by teachers
of FH).

In the fourth semester, the interdisciplinary and holistic linking of the contents learned is in the
focus. The courses included in the fourth semester are attended by all students of the three
specialisation options. In the tutorial “Career Development and Assessment Training”, students
are specifically prepared for assessments in an intercultural environment and practise self-
presentation for job interviews. In the seminar “Interdisciplinary Strategic Cases”, students
practise interdisciplinary thinking and argumentation, work on case studies related to Global
Strategic Management, and thus prepare for the master's exam. The master's thesis should have a
clear reference to the chosen focus direction (Cf. p. 53 Self-Assessment Report GMM). The Master
Thesis as well as the master's exam and the “Master's Thesis Seminar” together form module 24
(“Master's Thesis and Exam”). The “Master's Thesis Seminar” is held in two groups and supports
students in their research work and in writing their thesis.

The graduates receive the academic title “Master of Arts in Business” (MA). According to FHJ, the
HEI thus follows the guidelines of the Federal Ministry Republic of Austria for Education, Science
and Research for this business degree. The FH)’s development team decided to no longer focus
the content of the programme only on “emerging markets” in the future, as the term “emerging
markets”, according to FHJ, has become ubiquitous. Today and in the future, the interaction
between established industrialised countries and the emerging countries of tomorrow has
become increasingly relevant, i.e. holistic management in a global world. Therefore, the new
study programme will be called “Global Strategic Management” (Cf. p. 47 Self-Assessment Report
GMM).

Regarding the integration of theory and practice, FHJ claims that in this programme, theoretical
and practical contents are linked in all courses throughout the four semesters. Almost all courses
are of the type ILV (integrated course), i.e. courses are planned with courses and practical
exercise parts. Besides that, there will be a focus on interactive formats, practical projects and
case studies. Cooperation with companies is promoted within the framework of projects,
excursions and master's theses, which can be written in cooperation with companies. Additionally
(international) experts in the respective field or persons from practice will be directly involved in
teaching within the framework of guest courses and the teaching of courses by external lecturers
(Cf. p. 47 Self-Assessment Report GMM).

According to FHJ, the programme is oriented towards interdisciplinary thinking and
transdisciplinary problem solving. The courses in each semester shall guarantee a common
understanding of problems from the perspective of divergent disciplines. Lecturers have diverse
scientific backgrounds (economics, business, technology, engineering, law, psychology, etc.)
which also encourage interdisciplinary thinking throughout the entire study programme.
Furthermore, during the mandatory semester abroad, students must complete an interdisciplinary
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project. Moreover, the fourth semester focuses on a practical, holistic, and interdisciplinary
perspective (especially in the subject “Interdisciplinary Strategic Cases”, which can also be
considered as a preparation for the master’s exam) (Cf. p. 48 Self-Assessment Report GMM).

Ethical issues are explicitly dealt with in the course “Business Ethics and Compliance” in the first
semester. In addition, ethical discussions of relevant issues take place in other courses (e.g.
“International and Transnational Law” and “Global Markets and National Development”). Ethical
aspects are also addressed in more detail in the specialisation “Global Green and So-cial
Business”. Overall, the master’s programme shall provide students with the opportunity to go
deeper into the moral and ethical concerns for leaders and businesses in today’s society. Guest
courses by teachers from e.g. Russia, Lebanon, etc. shall promote intercultural discussions and
reflections (Cf. p. 49 Self-Assessment Report GMM).

Methodological competences and scientific practice are trained in the following subjects: In the
first semester, the course “Business Informatics and Technologies” includes — besides others —
the advanced usage of word processing and spreadsheets programmes as well as the basics in
data analysis and data science. In the second semester, the course “Research Methods and
Statistics” will cover a broad spectrum of research methods and statistical analysis tools, and
students will be specifically prepared for writing their master's thesis. Fundamentally, the
statistics programme “R” is taught. In the “Master's Thesis Seminar” in the fourth semester,
r
( - ).
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